background is provided on Internet diffusion and adoption, with special emphasis on the state of the Internet in Israel.
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Diffusion of Innovation
This study uses Rogers' Diffusion of Innovation (DoI) (Rogers, 2003) theory as a framework to assess Internet diffusion and adoption. DoI has been widely used as a theoretical basis, especially in IT (Information Technology) research, for describing, analyzing and predicting innovation, diffusion and adoption processes.
Adoption of an innovation refers to the decision to make full use of it (Rogers, 2003) . The cumulative number of adopters follows an S-shape distribution, Rogers used it to assess the size of each adopter category as follows: innovators (2.5%), early adopters (13.5%), early majority (34%), late majority (34%) and laggards (16%) (5; p.281). Rogers makes several generalizations about this distribution:"Earlier adopters are no different from later adopters in age." "Earlier adopters have more years of formal education than do later adopters." "Earlier adopters are more likely to be more literate than are later adopters." "Earlier adopters have higher social status than do later adopters" (Rogers, 2003) . Furthermore, Rogers referred to the state of adoption at a specific time as the "rate of adoption," which can be measured by the number of adopters of a specific innovation within a specific period. The present study analyzes the rate of adoption in reference to home access and use, and offers a more in-depth analysis of rate of adoption with respect to use pattern and access characteristics.
DoI theory has been very useful in ICT (Information and
Communication Technology) research on various technological developments (Fichman, 1992 ; Rhee & Kim, system have much more impact than the characteristics of that innovation. Internet diffusion and adoption was also studied by Rhee and Kim (2004) based on DoI in South Korea. Criticism of DoI theory is also prevalent in the literature [Melkote, 2003] , but the theory nevertheless seems useful for such studies.
Internet Diffusion and the Digital Divide
The diffusion of the Internet is considered to be the most rapid technological innovation in history (Rogers, 2003) . The cultural values includes degree of religiosity and maintaining traditions, importance of family and friends, cosmopolitanism, cultural participation and gender equality. All these factors were expected to affect the way the Internet is adopted. Table 1 There were no significant differences in the nature of access based on gender equality and employment status. Table 2 summarizes the significance of the gaps for each dependent and independent variable.
Dependent and Independent Variables

The effect of cultural factors in comparison to individual characteristics
It is important to differentiate between, on the one hand, a description of existing digital divides based on a specific factors and, on the other hand, the effect of that factor while controlling all other factors.
Stepwise regressions were used for this purpose, and the results are summarized in Table 3 
